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Company Introduction Business model

Tripbtoz has a unique BM that provides non-stop service in all the processes of travel planning,
booking, and recall, and is a next-generation platform that satisfies both consumers and suppliers

in the travel industry

Strategy for building platform ecosystems

@ Watch travel videos
= Getinspired to travel
= 500k+ short form videos

@ Discover destinations

= 870k+ properties through direct
contracts and global partnerships?

= Limited-time deals,
exclusive offers, and more

0 Share travel content

= Upload travel reviews
as short form content

= TripCash rewards, Rankings

/@ Besthotel deals

= Most cheapest options on
Korean OTAs

D = Use TripCash for bookings

@ Create travel content

Record videos of
diverse travel experiences

[ Expected effects ]
N
Time savin Boost Lower Maximize
9 user loyalty Y marketing costs profitability
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Customers
(Users)
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Suppliers

Stz (Hotels/Activities/

Car rentals)

(Influencers)

Supplier perspective
Maximize brand exposure through travel communities
Make it more accessible to younger travelers

Traveler perspective
G Share videos and meet other travelers
Book affordable hotels with celebrities

Celebrity perspective
Connect with customers while promoting suppliers
Run their own virtual store

Reduce marketing costs & increase brand awareness
by collaborating with influencers



Company Introduction T2E system and Metaverse business

As a platform that combines communication and commerce, Tripbtoz is the first to introduce the
'T2E system' to attract users to continue transactions through the lock-in effect,
and provides a differentiated travel experience based on the metaverse

T2E system process Travel metaverse

TR
Il'i

Desktop, App User generated content

Participate in rankings

Share video
)
—~——
Upload destination videos Connect users with videos
® Con quest & Challenges Tanash rewards fqr shanng trgvel Direct and |nd|'rect experience vylth
videos and conquering destinations accommodations and destinations

(ot oestiton ) 5 o)

= Share videos that match a specific property or concept
= Earn more TripCash for uploading quality content

® TripCash rewards

= Earn rewards for community activity (likes, comments)
Payment Reward = QOffer additional TripCash to top rankers

® TripCash payments

g () Tripbtoz

«  Book in-aob accommodations with TrioCash Visit a travel destination and record Explore properties after
PP ] P video after experiencing various getting informed through

= Expand to convenience stores and more activities and events user-generated videos
Expose scenic videos (VFX) Hotel bookings

() Tripbtoz



Company Introduction Consumer key KPIs

Tripbtoz is experiencing explosive growth with its hotel booking, travel video, community,
and gaming services, creating a virtuous cycle of user acquisition

# of service visitors & dwell time Retention # of travel video content

mmmm Total monthly visitors e Avrg. Dwell time . . mmmm Accumulative —0— Newly updated
mmmm Re-visit users New users ==0O==Re-visit rate

12.74m 271,994

19min T 95% 177%

9.71m %
Q2, 2024 in Avrg. o 2019-LTM24 CAGR 8% o  2020-LTM24 CAGR

6.48m

14.3%

12.7% 119% 13.3%
3.75m
242,127
1.8m
1.08m . 108,416
| | — |
2021 2022 2023 2024 2019 2020 2021 2022 2023 LTM24" 2020 2021 2022 2023 LTM24 7
Growth in service visitors Improved retention with brand awareness Marketing effectiveness with user-generated
" Visitorsin June 2024: 16k+, the most ever = Returning visitors have grown at a 5-year CAGR of content uploads
= Successfully maximized time spent on Btozworld? 95%, with sustained growth over the last 3 years. = Newly uploaded videos grew at a CAGR of 177%.
(11 minutes in 2021 - 19 minutes in June 2024) = Expected to increase due to the convenience and » Users: Upload content and get paid in TripCash
= Increased app visitors due to community activation brand awareness of the Super App, which provides - ptential Travelers: Get trusted information about
is the main driver of increased service visitors all travel-related processes in one app. destinations through user-generated videos

(22% of total visitors) . . .
= Tripbtoz: Acquire fans and promote their brand by

sharing costs with users
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Company Introduction Supplier key KPIs

Tripbtoz has expanded its global network and price competitiveness, achieving 5-year
CAGR of 100% in transaction volume growth through various acquisition strategies

# of direct hotel contracts

# of bookings

Trending transactions”

B South Korea hotels

169%

2019-2024E CAGR

I

2019 2020 2021 2022

m Overseas hotels

2023

2024E

Expansion of direct hotel contracts

= Receive best rates and promotions in exchange for
upfront payments to direct hotels

= Signed 1,000 direct contracts with major hotels
including Marriott, Hyatt, Intercontinental, The Shilla,
Lotte, and others

= Plan to expand international direct contracts, starting
with the Dusit hotels in 2024

() Tripbtoz

m Accommodation bookings

102%

2019-2023 CAGR

— m

2023

2019 2020 2021

2022

Competitive pricing by holding the lowest price

330,000 accommodation bookings in 2023,
a CAGR of 95% over the past 5 years

Accelerate market penetration by securing a 17%
share of the lowest price on Naver through various
strategies to secure competitive pricing (contracts
with global companies, direct linkage? with hotel
PMS, etc.)

—0O— Annual transaction

100%

2019-2023 CAGR

117.9bn

0.7bn 2.5bn

2017

2020

2023

Years of scaling business

= 2018: Video-based app launched

= 2019: Entered HotelsCombined

= 2020: Achieved 200 direct contracts in Korea

= 2021: Participated in Korea Accommodation Sales
Expo (3rd place)

= 2022: Participated in Korea Accommodation Sale
Festa (3rd place)

= 2023: Opened global app/web service



Company Highlights The global OTA industry well positioned for continued growth

As the paradigm shifts, OTAs that leverage user experience, big data, and Al are gaining traction
Tripbtoz combines travel communities with OTA services and leads the OTA trend

Global travel market paradigm shift

Call/Visit Booking
—> —>
+— +“—

Billing Room inventories,
Advertising costs

Search Booking Commission

—> —> —>
@ Search @
engine

OTA Ad spend Information)

Integration Ad costs
Search Booking Commission
Mature sNs  Meta
Search
AL
Video Al
Picks
“— +“— +—
OTA Buying via Information,
Integration social & video: Ad costs

Reduce ad spend

() Tripbtoz

Key OTA player trends

Player

Features

Offline travel agency
Physical location-based operations
= Mainly package travel, group tours

= Customer information asymmetries Emerging QTripbtoz

Combine video-based travel community

+ OTA services

- Provide T2E" services as well as communicate
travel experiences between users through
user-generated content

- Grow own virtual hotel, exchange profits for
TripCash and experience Travel Metaverse

exist OTA
Therise of OTAs
in the age of platforms
) . BOOKING
Connect to flight and accommodation HOLDINGS
bookings, itineraries, transportation, activities,
and more Global el
= Focus on ICT and wireless network OTAs . group:

technologies related to smart devices
= Increased reliance on OTAs by hospitality

@ airbnb

Apply OpenAl's ChatGPT technology to provide
customer service features and recommendations

Apply Al to personalize travel services

Leverage Instagram marketing, use profile links
and swipe features to drive clicks to its website

Post-COVID, Al transformation
to meet consumer needs

_ ) _ yanolja
Shift from provider to consumer centric
= Select third-party experience offerings on
social media
ofnioian.

= Leverage big data and Al to deliver

Responding to outbound demand by acquiring
‘Interpark’, ‘Triple' and others.

Digital hotel management system to be promoted
through cloud services

Acquisition of 'MangoPlate' and investment in
'Online Tour" to drive users to the app

personalized recommendations and
automated services (1

= Expand market with a global network
and multi-language support

Tripbtoz is leading the OTA trend by successfully
integrating social media and the metaverse into its
business model, following the industry's first T2E adoption.



Company Highlights The global OTA industry well positioned for continued growth

Tripbtoz has achieved an impressive 145% CAGR in revenue growth

by effectively combining social media and user experience with the 20-30s generation,
which currently leads the OTA market

OTA market Positioning map Differentiate as a shortform community

primarily targeting 20s and 30s

L]
0 Tr | pbt oz Explore and decide on destinations with

X . .
) o short-form reviews from the community
o 145%
£
8
£
Q
(&)

e Book the accommodation in the video
in real-time

20% e

expedia group

. Users who share Shortform videos are
26%
Tri p.com rewarded with “TripCash” that can be

BOOKING yg N Ql)g used to book accommodations
: HOLDINGS

9% my realtrip 33% .
14% ANoian. Acquire users
’ 32% with superior BM competitiveness

Build barriers to entry
with a strong track record

]
Gl StLEof : Global OTAs ‘
-14% % : Korean OTAs
0= .
6% ) : Typicalagencies i The only company to combine short-
form video-based community with

Revenue growth rate (119-'23) itself as the TikTok of OTAs.

5%

Paradigm shift
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Company Highlights Upside potential through new business and international expansion

For '29, Tripbtoz expects to achieve revenue of KRW 142 969 million,
EBITDA of KRW 33,057 million, and an EBITDA% of 23.1%

Projected revenue and growth by business unit " (inkrw milion)  Projected EBITDA & EBITDA% (in KRW million)
mmm TIC  mmm EPS TPS e=0==% of growth EBITDA e=Om== EBITDA%
69.9% 142,904

23.1%
49.1%

(10.2%

34,924 11,972

13,400 20,557 >.387
1250 2,191 18,030
g 10,285
6,040 f
2024A 2025F 2026F 2027F 2028F 2029F 2024F 2025F 2026F 2027F 2028F 2029F
Potential for rapid growth Multiple strategies to improve operating profit
= Based onits unique business model and Al data technology, = EBITDA in'24 is expected to be KRW -3,096 million due to development expenses for
various new businesses such as TPS and TNS will be launched in the future new business, strengthening IT security, and expenses related to the launch of Btozpay.
= Sustain revenue growth through international entities and expanded direct contracting = Expected EBITDA% of 23.1% in '29 due to
= Revenue is expected to reach KRW 142,969 million in ‘29, 1) decrease in fixed rate due to increase in sales,
with a 6-year average revenue growth rate of 44.1% and high profitability 2) decrease in meta fee due to increase in the proportion of own app/web transactions,

3) decrease in PG fee due to launch of Btozpay, and
4) reduction in commission cost due to strengthening TPS competitiveness

() Tripbtoz 7



Company Highlights Uniqueness and superiority of the business model

Tripbtoz provides the most targeted marketing based on travel trends and users
based on rich user data from search engines, ads, and partner inventory data

User data-driven technology capabilities

Rich
user data

Processing
techniques

Technical
competitive-
ness

() Tripbtoz

Large volumes of heterogeneous DB User data from external marketing Partner inventory data
Featured on global meta-search engines
9 'g Match ads to trends and user needs Cross-supply agreements with the top 3 global
such as Naver Hotels, HotelsCombined, Kayak, . . ) ) .
. . extracted from metrics query analysis OTAs - Expedia, Booking.com and Trip.com
TripAdvisor, etc.
Serving 2 million+ hotel search queries per day . ) . .
) ) - T Continuous user management through Real-time collection of over 1 million hotels
9 Tlme-serles ERELES OIS pre' SiEe tracking code based on user funnels and theirpricing information
locations and hotel preferences by time of day

® Data lake": Adopt a modern, data lake-based architecture that overcomes the limitations of traditional warehouse structures

® Stream mining? : Developed seasonal and regional best price prediction models to recommend the lowest price at the best time

Collect a variety of key data in real time and leverage core data processing technologies to provide

"optimized and targeted marketing based on travel trends and users"




Company Highlights Major trends Adoption of Al based travel tech services

The travel industry is leveraging Al to develop its own Travel Tech
and invest in innovative technologies to personalize travel for consumers

Travel Tech concepts and services Travel Tech startups in Korea

‘ Player Features

= A new kind of travel platform that combines a video-based
travel community with traditional OTA services

. + Differentiate the customer experience with TripTalk, a two-way
> The term combines travel and technology to describe the adoption of Q Tripbtoz communication feature that allows users to book travel based on
innovative technologies such as the cloud and metaverse into the tourism industry other users' reviews of destinations and stays

. » Join the Tokyo Tourism Enterprise Support Center,
[Featured services] opened by the Korea Tourism Organization in 2023:

Recommend tailored properties based on algorithms and big data A prime case of traveltech localization
= Leverage Al to create personalized itineraries
 Create personalized courses with an algorithm that takes into

Real-time hailing and payment

Automated travel bookings @ account traveler characteristics and makes recommendations
. . based on destination big data
Storicity _ _ .
[Impact of Travel Tech] « Focus on differentiated services to meet the needs of consumers
who prefer smaller and more personalized domestic travel

Implement personalized travel = Recommend unique spaces around the world

_ d avt I'i P Recqgnize that c_orr.mmerc.ial testimonials on thg internet are
FriarraiEd i Increase marketing y eroding the credibility of information and continue to work to
recommendations and satisfaction by cej:::;enn:;/ rfvc\;l:r:::;ae_ build trust ar.1d.differentiat.ion
curation services to e responding quickly to e analysis, demand ’ = Offer specialized bookings for longer stays at hotels
provide personalized consumer feedback foreca st'in G e - Differentiate by leveraging hotel vacancies to offer consumers a
information with real-time Al fiitering S ’an P PO month's stay at a premium hotel at an affordable price

Tripbtoz has established a leading position in the traveltech space by
extending the reach of travel experiences through innovative technology

() Tripbtoz 9



Company Highlights Major trends Acquired a large number of MZ users and have rich user data

Tripbtoz's revenue generating capabilities and negative working capital structure enable
strong cash flow generation, which is helping the company expand its market dominance

Analysis of leading OTAs

Features

Invests
in

WC% of
Revenue?

Revenue
trend®

() Tripbtoz

Traveltech startup
combines video-based
travel community with OTA
service

Business diversification,
including B2B solutions,

Al transformation, and
globalization with offshore
incorporation

=50

3-year CAGR 146.6%

A
| 7

9 6 12
2021 2022 2023

() Tripbtoz

BOOKING
HOLDINGS

No.TOTAM/S, a variety of
comprehensive services
related to travel, including
lodging, car rental, price
comparison metrics, etc.

ME&A to strengthen global
footprint and expand
business categories into the
traveltech space

e

oxpedia group
No. 2 OTAM/S, processing
online bookings for travel,
developing websites and
applications to provide
services

Business expansion through
solution offerings (ex. EPS")
and building partnerships in
APAC beyond 2023

@ airbnb

Fast-growing startup
introduces new concept of
shared accommodation

Emerging from a shared
accommodation platform to
a global travel platform with
product design capabilities

yanolja

No.1OTAM/S in South
Korea, operating B2B2C
business related to travel
worldwide

Outbound expansion by

acquiring 'Interpark’, Triple',

etc. and expanding B2B
business through big data

530 00450 =80

3 -year CAGR 22. 2%

3-year CAGR 39.6:’4

| 21,365
17,090

10,958

2021 2022 2023

11,667

2021 2022 2023

12,839

8,598 I I

aofan.

Company that has expanded
into activities since 2018 and
transitioned to a travel and
leisure platform

Acquisition of 'Mango Plate’ &
‘Online Tour' and focusing on
short-haul products to Japan
and other countries

=60

3-year CAGR 28.7:/0

8,399 9,917

3-year CAGR 52.4:’4

3-year CAGR 22.BfA

=TT

2021 2022 2023

2021 2022

2023

2021 2022 2023

10



Company Highlights Key new initiatives

Tripbtoz has the potential to succeed by expanding its portfolio of new businesses,
including 1) TPS, 2) TNS, and 3) overseas incorporation

Excellent growth potential based on expanding business portfolio

Tripbtoz Partner Solution (TPS) The Next Space (TNS) Global expansion

Increase profitability with B2B solution Diversify businesses

Bring Al to hospitality’'s A -
to deliver lowest-priced accommodation 9 pralty by establishing offshore entities and

_ . o e2)
inventory to OTAs worldwide digital/CX concierge services expanding channels with a focus on East Asia

[TPS] [TNS] [Offshore incorporation ]

Partner | tps) B3 Senvice Personalized Al Personalize content /
(Hotel) (OTA) travel guide Reduce costs with unmanned {_Europe

Korea
. Safe, clean, and comfortable
Al transfo.rmr:-ltlon o ~,.3 Hongkong
2027-2028 of hospitality Solve management issues (¥ Vietnam '® 2024 |
East Asia's Largest + (such as labor shortages) Thailand
er e 2025
Hospitality B2B Unique experiences with VFX

/ Media Arts q P (12028
Boost profits with extra income

US, Europe, and
2025-2026 more

/ Scale up Multiple language &
—1 C”trk:e”‘;ﬁsC‘;Tpioft = Hotel operations consulting that ensures suppliers' = 1) Local policy funding, 2) Overseas strategic
argeting Inbound and outoboun S in . . . I . . . . . .
2024 Jap%n a,?d China operational profitability by achieving the price investment, 3) Drive offshore incorporation with
Service launch | Launch of Al-powered dynamic pricing competitiveness required for economy hotels access to skilled talent for global OTAs

system . . . . . .

g . = Providing Al transformation services to hotels under * Secure global competitiveness in service
Launch of B2B API based on years of B2C operation know-how 3 stars in metropolitan areas through overseas subsidiaries
Providing inventory to sales channels such as Qunar, Haiguan, . . .
Agoda, Kakao, etc. ] Goa| of 150 hotels in the next 5 years = 1in 24 > 5in 25 (Japan, Slngapore, etc.)

- 9in '28 (North America, Europe, etc.)

() Tripbtoz 1



Company Wrap up Company Vision

“Global No. 1 Travel Media Platform” Tripbtoz has experienced explosive growth since 2017

Company highlights

2017 ~ 2018

Establish a foundation

Launched Tripbtoz mobile & desktop
applications

Signed a supply agreement with Ctrip

Won the Startup Demo Day at the
World Tourism Forum (WIT)

Selected as a K-Global ICT Innovative
Entrepreneur by NIPA

Registered as a venture company

() Tripbtoz

2019 ~ 2022

Build a local network

Selected for data voucher company

Selected as a Growth Venture
Company by KTO

Launched Joint travel platform TTBB
with KB Kookmin Card

Partnered with HotelsCombined,

Won the “2020 Challenge! K-
Startup” Minister's Award

Selected as the Best Job Creation
Company (Minister's Award) by KTO

2023 ~ 2025

Go global

B

2026 ~ 2028

Expand networks
with global services

Selected as the top global expansion
company by KTO

Selected for supporting global
expansion capabilities of metaverse
contents by NIPA

Selected for the Global Accelerating
Program by the Ministry of SMEs

Won "2022 Tourism Promotion Award"
by the Prime Minister

Selected for the President's Economic
Mission (UAE, USA, and Saudi Arabia)

Launched English service for Tripbtoz
on app/web

Won the Grand Prize at the MCST and
KTO's ‘Tourism Venture Day 2023’
(Ministerial Award, Enterprise Growth)

Signed a MOU with Singapore Tourism
Board(STB) to jointly run the challenge
event ‘Singapore League’ and
‘Singapore Mission'’
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Play-Share-Stay

() Tripbtoz

Founder & CEO | Jiha, Jung
jihaj@tripbtoz.com



